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Agenda

1) 2026 Public Involvement Plan Overview

2) What was new to the 2026 PIP? 

3) What was updated from the previous PIP?

4) NFRMPO Outreach Overview

5) PIP Survey Results

6) NFRMPO Logo and Branding Changes
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1) 2026 PIP Overview

• The Public Involvement Plan (PIP), updated every 
four years, establishes how the NFRMPO will 
engage the public and stakeholders in its planning 
processes. 
• The PIP is developed for all NFRMPO programs, 

including RideNoCo and VanGo
• The PIP outlines schedules, strategies, and 

methods to ensure all community members can 
participate meaningfully and stay informed. 
• The NFRMPO has four guiding engagement 

principles: meet people where they are, provide 
adaptable options for involvement, be a good 
community partner, and consistently evaluate 
what does and does not work. 
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2) What was new to the 2026 PIP?

• Executive Summary
• Outreach locations map 
• NFRMPO GIS OpenData Information 
• Information on NFRMPO Contact Forms 
• Outlining differences in public and stakeholder 

engagement 
• 2026 PIP Survey results from 22 respondents 
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3) What was updated from the previous 2022 
PIP?

• Updated engagement strategies 
• Types of outreach events 
• Identifying levels of engagement 
• Key websites and webpages 

• Updated accessibility information 
• Updated branding standards 
• Updated active social media platforms 
• Updated federal legislation 
• Updated list of NFRMPO Plans and 

Programs 

• Updated measuring for defining 
successful engagement 
• Updated maps 
• Focus Communities 
• Limited English Proficiency 
• Access to Internet 
• Broadband Serviceable Locations 
• Environmental and Demographic 

Impact Analysis 
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2) What was new to the 2026 PIP?

Quadrennial Review Comments on 2022 
PIP:
• Confusion on what StoryMaps are and how 

they are used
• Addition of an Executive Summary
• Address accessibility of event locations
• Changes to organizational structure graphic
• Remove the word “should” to describe the 

public participation strategies and 
techniques that the NFRMPO uses.  
• The 2022 PIP does not provide an 

explanation of how NFRMPO responds and 
documents public comments captured 

during its development. 
• Neither the 2022 PIP or plan specific PIPs 

document the process for providing 
additional public comment opportunities if 
the final RTP or TIP is significantly different 
from what was available during the previous 
comment period. Does NFMRPO have a 
process to handle this? Has anything like 
this happened before?
• There is no mention of how the NFRMPO 

process coordinates with the State’s SWP 
process in the 2022 PIP.
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4) NFRMPO Outreach Overview

• NFRMPO staff try to attend at least one event in each 
community throughout the year
• In 2026, the NFRMPO shifted our outreach approach 

from larger “family-oriented” events to smaller scale, 
weekly events such as farmer’s markets
• NFRMPO staff found smaller scale events typically have 

better discussions with the public
• However, sometimes the events are too small and we 

end up talking to very few people
• Hoping to find a balance in 2027
• NFRMPO Staff also began attending events year-round 

instead of just summer
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4) Outreach Locations Map
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5) PIP Survey Results
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5) PIP Survey Results
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5) PIP Survey Results
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5) PIP Survey Results
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5) PIP Survey Results
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6) NFRMPO Logo and Branding Changes

Old Logo and Color Palette
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6) NFRMPO Logo and Branding Changes

BIG ISSUE:
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6) NFRMPO Logo and Branding Changes

Use of that shade of green caused numerous of our old 
documents to not follow color accessibility standards. This 
was bad because it was one of our two primary colors in 
our logo.
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6) NFRMPO Logo and Branding Changes

Updated Logo and Color Palette
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Questions? 

If you need any accommodations to access this document's content, please email 
staff@nfrmpo.org or call (970) 800-9560. You can expect a response within 3 business days. 

Jonathan Stockburger, AICP Candidate
Transportation Planner I

jstockburger@nfrmpo.org 

mailto:jstockburger@nfrmpo.org
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